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Specializing in: Identities. Illustration. Infographics. Magazines. Books. Posters. Print. Typography. Fanzines. Editorial. Content Creation, Augmented Reality (face filters).



a visual artist, graphic designer and writer based in Amsterdam. Having 
studied philosophy & psychology in her early college days and having a 
passion for the human mind, she wanted to merge that knowledge with her 
inner artist and decided to study visual communication at HEAD University 
of Art & Design in Geneva, Switzerland. Graduating in 2014, she is now 
based in Amsterdam and working in the fields of graphic design, visual art, 
illustration and writing. 

PLAYING CARDS FROM SWITZERLAND
A custom-designed game of cards — Helvetiq — Sold in bookstores throughout Europe

WALLS NOTEBOOK ILLUSTRATIONS
Illustrations for Quirk Books — Published in an online article — quirkbooks.com

DUBAI DESIGN DISTRICT
Illustrations — Public Art — Currently on view in Dubai Design District

ABSINTHE
Book Design — Helvetiq — Sold in bookstores throughout Europe & USA — helvetiq.com

BARRAKUDA
Card Game Design — Helvetiq — helvetiq.com

DUBAI DESIGN DISTRICT
Illustrations — Public Art — Currently on view in Dubai Design District, Dubai, United Arab Emirates

Published

Clients

Ajša Zdravković is



Jennifer Kolomoni is a Belgian-Congolese 
Stylist and overrall creative woman. I 
worked on her brand identity, incorporating 
not only her personality, but her 
aesthetic, her work ethic and her sense 
of style.

The work was carried out in Dubai and the 
goal was to do something different to 
what existed in the Middle Eastern Market 
for stylists - Something much more 
contemporary and clean, sophisticated 
and versatile.

I also provided templates so that Jennifer 
could play around with the typography 
herself, creating an overall pleasant design 
experience.

ART DIRECTION & BRAND IDENTITY

Jennifer
Bambi Koko
Kolomoni
Aurelie Mbuji
Mayi



Sorbet Magazine contacted me to re-work 
their traditional cover for their Kitsch Issue. 
3 concepts were discussed and executed, 
one being traditionally kitsch, the second 
a floral approach in hommage to Gucci 
(the brand was featured throughout the 
magazine in styling), and the third, also 
Gucci inspired in a monochromatic form. 
The Sorbet logo was also re-worked to 
blend in with the cover re-designs. 

Sorbet
Magazine
ILLUSTRATION & LOGO RE-DESIGN



O-Performance, also known as Omarr, is a 
multi-faceted personal trainer and PUMA 
brand ambassador based in London, UK. 
He came to me asking for a dynamic 
personal brand identity that could reflect 
his 3 levels of training: Beginner, Intermediate 
and Advanced. He also mentioned he would 
like to create merchandising for his clients.

After a few discussions, we came to the 
conclusion that he needed a monogram and 
a logotype, and a wide variety of 
deliverables such as a landing page, social 
media templates, Instagram story content 
and posts.

O-Performance
CREATIVE DIRECTION
& BRAND IDENTITY

BEGINNER

INTERMEDIATE

ADVANCED



Bloomingdale’s SS16 Campaign Pitch
“The origin of original species”

Bloomingdale’s
CAMPAIGN IDEATION AND CREATION



Claude Silver is Chief Heart Officer at 
Vaynermedia in the Headquarters in New 
York City. In 2018 she approached me to 
create her brand identity, based on 
empathy, warmth, motherhood and 
philanthropy. Venturing out into the world 
of public speaking, podcasts and 
coaching, she wanted a brand identity 
that brought to life her empathetic values 
and beliefs related to the workplace.

Claude Silver
BRAND IDENTITY 
& SOCIAL MEDIA DESIGN



House of Social is an ever-evolving Social 
Media platform rooted in education, training 
and consultancy. Alexandra, the founder, 
reached out to me at the very beginning to 
create a versatile brand identity. It has been 
three years since House of Social was 
created, and the branding is continuously 
being brought to life in different ways.

House of Social
BRAND IDENTITY 
& SOCIAL MEDIA DESIGN



For Work & Play is a Dubai-based 
accessories brand focusing in pure silk 
products. For this visual identity I created 
custom-made patterns based on the 
natural flow of silk in the wind to
accurately portray the products.

For Work & Play
CREATIVE DIRECTION, PACKAGING
DESIGN, BRAND IDENTITY
& ILLUSTRATION



Ultraviolet DXB is an independent digital 
festival created by Ajsa Zdravkovic 
(ajsaajsaajsa), Megane Quashie, Nour 
Zaghloul and Aly Noweir. Due to the 
COVID19 crisis, we set up a platform to 
shine a light on independent artists, DJ’s 
and performers, in the hope of keeping 
their individual audiences engaged during 
times where live events were being 
progressively cancelled.

Ultraviolet DXB
CREATIVE DIRECTION, BRAND IDENTITY,
SOCIAL MEDIA CONTENT, CONTENT
MANAGEMENT, UI DESIGN.



Four Human Kind was built to raise 
worldwide awareness about the benefits 
of plant-based living food and the 
importance of zero food waste. From 
visual identity, to the finer details of web 
design, I created the brand’s identity to fit 
into a world where raw and vegan food is 
often misrepresented by an 
over-saturation of unpleasantly coloured 
imagery and a heavy DIY look & feel.

Four Human Kind
CREATIVE DIRECTION, BRAND IDENTITY,
SOCIAL MEDIA CONTENT, WEB DESIGN,
UI DESIGN.

CHUNKY PISTACHIO PESTO

ONE STEP AT A TIME

Creative Prep Time • 15 min
Level of Craft • Easy
Creates • 1 cup
Dehydration • None
Fermentation • None
Soaking • None
Marinating • None

Food Processor Ingredients:

• 1/4 cup — 37 g — macadamia
• 1/4 cup — 38 g — pistachios - raw.
• 1 cup — 35 g — basil leaves - fresh.
• 1/4 cup — 9 g — spinach leaves - 

fresh.
• 3/4 teaspoon lemon juice
• 1 tablespoon nutritional yeast
• 1/4 teaspoon Himalayan pink salt
• Pinch of black pepper powder

Add later to the food processor:
2 tablespoons extra virgin olive oil

Creative Toolkit: Food processor, 
spatula, lemon juicer, measuring 
cups, measuring spoons, serving 
dish.

Switch List: Feel free to replace 
the pistachio with pine nuts or 
macadamia.

Lifespan: Doesn’t quite last 
forever, but pesto will keep well 
for 3 days in the fridge if stored in 
an airtight container.

1. In a food processor, place all the ingredients in the list except for the 
olive oil.

3. Gradually stream in the olive oil while the food processor is running. 
Be careful not to overdo it with the processor, as oils are unhappy 
when overheated!

2. Texture is key here so pulse them until well combined but still slightly 
chunky so we can maintain the texture.

4. And now you’re ready to add the pesto to your favorite spiralized 
zucchini pasta or spread it on your beloved bread!



Author Tania Brasseur follows the traces 
of the absinthe plant, the alcohol made 
from it and the people who produce it 
in the Val-de-Travers - the cradle of 
absinthe.

Illustrated with evocative photos and 
illustrations, this book combines 
botany, history, art, accounts of 
craftsmen and cooking recipes to 
create a comprehensive picture of 
the green fairy.

Available on www.helvetiq.com

Absinthe
CREATIVE DIRECTION, ART DIRECTION,
BOOK DESIGN, LAYOUTING. 
-224 PAGES. 



Chapter 4OUR: Abundance. 5 June - 31 
October 2021. Abundance opposes the idea of 
identity stasis.

Work in collaboration with Simon(e) Van Saarlos,
Vincent van Velsen and the design team at 
Het Hem. Custom Illustrations featured in the 
exhibition booklet/zine.

Het Hem
CREATIVE DIRECTION, ART DIRECTION,
ZINE DESIGN.



Morrowsound is a sound design firm based in 
New York and Helsinki. Their work combines 
award-winning content, patented technology, 
and an innovative, design-forward approach to 
making the world of sound come to life. 

When I was approached for a re-brand, I began 
days of research into sound-design. The ear 
doesn’t simply hear sounds from left to right, or 
front to back. Your ear works in concert with 
your whole body - from the bottoms of your 
feet to the top of your head - and your brain 
synthesizes sound from all directions. All of the 
sounds you hear (and feel) combine to form a 
picture in the mind of where you are… in other 
words, listening contributes to our 
understanding of place. The brand identity 
aims to represent sound visually using 
Charles Morrow’s well-known bowler hat.

Morrowsound
CREATIVE DIRECTION, ART DIRECTION,
BRAND IDENTITY 



Dubai Design District launched a 
competition to incite local artists to 
create panel illustrations for the fencing 
around the d3 area. These illustrations 
were chosen as a winner in the 
competition in February 2019.

d3
CREATIVE DIRECTION
& ILLUSTRATION

“Dubai is a city under construction; a 
structure shifting, a skeleton expanding, an 
appearance transforming and an identity 
ripening to the constant influx of new.

Much like d3 and its ever-evolving 
population of creatives, I find myself at a 
point of time where I am shape-shifting. My 
body of work over the past four and a half 
years in Dubai will somehow never be set in 
stone and grows hour by hour. 

Each artwork has a story to tell.”



A series of works dating from 2018-2020

A pro-active poster for WIG, an HBO
Documentary directed by Chris Moukarbel. 

Poster design for Mapping Manhattan,
published across the LinkNYC screens
in 2019 throughout NYC.

A pro-active record cover for Sateen’s 2019 single 
“Gotta gimme your love”

Absolut Vodka poster design.

Personal Work
CREATIVE DIRECTION, BRAND IDENTITY
ILLUSTRATION, WRITING.





Software: Spark AR — Augmented Reality

Instagram
Face Filters
AUGMENTED REALITY

CUMULUS
Impressions on Instagram: 
711,593

SEE ME
Impressions on Instagram: 
379,531

MY BODY MY CHOICE
Impressions on Instagram: 
1,591,539

LOVE BAILEY (for @loveisbailey)
Impressions on Instagram: 
421,832

BLOOMS
Impressions on Instagram: 
440,935


